| /{CALEDONIAN-RECORD

BUSINESS

Saturday, April 28, 2007

One-Man Firm Making
Marketing Its Business

BY TAYLOR REED
Staff Writer

DANVILLE — Business is beginning to
bloom for Thomas Stillwell and his one-man
marketing firm in Danville.

For the past two years Thomas Stillwell Mar-
keting has offered area businesses a host of serv-
ices including Web site and advertising design,
market research, public relations and advice.

And-what’s more, Stillwell enjoys his work.

“[ love the fact that I'm not just in business for
myself, but the work I do contributes to eco-
nomic growth that benefits many other people.”
he said.

So far, Stillwell has done work for the likes of
wireless company Cloud Alliance in Stowe, Ver-
mont Home Specialties in Danville, Northeast-
erh Vermont Development Association in St.
Johnsbury, Locked Homs Designs in Peacham
and Northern Community Investment Corpora-
tion in St. Johnsbury.

Stillwell is also a consultant for the invest-
ment corporation on a federal technical-assis-
tance program for small business owners in the
Northeast Kingdom.

He may be happy with business, but Stillwell
doesn’t plan to sit around on his hands.

“I"d like to create a network of creative and
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business professionals that would provide a one-
stop-shop for marketing and creative solutions
in the Northeast Kingdom and North Country of
New Hampshire,” he said.

For Stillwell, though, money isn't everything.

I do accept pro-bono assignments for chari-
ties and certain nonprofits,” he said. “Interested
parties can contact me through my Web site.”

Stillwell offered a bit of free advice for area
business owners. .

“Anyone who wants to grow their business
and their profits should create a marketing plan
and stick with it through thick and thin,” Still-
well said. “Your marketing efforts are like in-
vestments, if you choose wisely and have pa-
tience they will pay off.”

Employing a wide variety of tactics is a must,
he said. Such tactics include a market plan, mar-
ket research, print design such as brochures,
newsletters and flyers, as well as a stylish Web
site. Stillwell can help with all of them.

He also recommends small-business owners
investigate the technical-assistance program at
NCIC. For approved applicants the program will
cover up to 74 percent of costs to hire marketing
experts and other specialists.

Stillwell, who grew up in West Seneca, N.Y.,
has a bachelor’s degree in business administra-
tion from the University at Buffalo with an em-
phasis in marketing, He graduated in 2004.

“From there I spent some time with an adver-
tising agency in Amherst, N.Y., but being an en-
trepreneurial person it was only a matter of time-
before | started developing Thomas Stillwell
Marketing,” he said. “T received some big proj-
ects from two start-up companies fairly early on
and that really helped get things up and running.”

Marketing services are available on a per proj-
ect basis, but Stillwell is accepting ongoing proj-
ects.

“You don’t have to hire a large firm or even a
new employee to get the professional level of
service you want,” states Stillwell’s Web site.
“Thomas Stillwell Marketing uses a consulting
approach with low overhead. This means low
prices and a great return on investment that you
won’t find anywhere else!”

For more information about Thomas Stillwell
Marketing, contact Stillwell at www.stillwell-
marketing.com or call 802-227-9001.



